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January 21, 2008

Fast tech leaves mark at retail show

By Patrick Avery, editor

It wasn’t the speed of sound that made noise at last week’s National Retail Federation’s trade show, but the fact that rapidity is driving retail technology.

“Speed is impacting greatly what is going on in retail stores,” said Dan Butler, NRF’s vice president of retail operations. “In the future, retailers are going to be paying for speed.”

A swift look around the Jacob Javits Convention Center in New York saw attendees interacting and doting on the latest up and coming products, Butler said.
“There is a satisfaction that is coming to these latest products,” he said. “They are getting refined and are going to the next level. Plus, we are also seeing a pattern of newness to products as consumers are making demands for that.”

The NRF show floor was bigger and more diverse than ever before, as 18,500 attendees and 600 exhibitors attended the event. Hundreds of companies showed off their latest digital signage, kiosk and retail technology products and services.

AirDefense, a wireless LAN security company for retailers, showcased its retail security services which are used by more than 700 customers, many in the federal government. On Monday, the company put its services to use by monitoring those companies using wireless services at their booths. AirDefense discovered less than 10 percent of the 458 access points in use were using 'bullet proof' encryption such as WPA2. In fact, nearly 60 percent of access points were using wired equivalent privacy, the weakest protocol for wireless-data encryption, which can be compromised in minutes.

"It is evident that the majority of companies exhibiting are not taking wireless security seriously or there would be a much higher percentage of 'bullet proof' encryption practices in place protecting APs," said Richard Rushing, chief security officer of AirDefense.
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