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October 7, 2008
Motorola Finalizes AirDefense Acquisition
http://www.verticalsystemsreseller.com/ME2/dirmod.asp?sid=&nm=&type=MultiPublishing&mod=PublishingTitles&mid=5D966D0B3B444899A2CAA94013C1FB5D&tier=4&id=8E32B55D7B304ED6AFCB2C11A49C78A0
By Julie Ritzer Ross
With its acquisition of Atlanta-based AirDefense complete as of Sept. 30, Motorola is now pursuing its initiative to bring about a convergence of wireless applications and security. A privately held developer of wireless intrusion prevention solutions (WIPS) and premium software applications, AirDefense is now a wholly owned subsidiary of Motorola and has been integrated into the latter's Enterprise Mobility Business unit.

Motorola has long espoused migration to wireless networking, and as such had pursued and maintained "a very successful three-year OEM partnership with AirDefense" prior to the acquisition, says Kevin Goulet, senior director of product marketing in the Enterprise WLAN Division of Motorola's Enterprise Mobility Business unit. However, the limited degree of access to each other's source code under terms of the partnership put certain constraints on joint solutions development. "The acquisition has eliminated these constraints and paves the way for us to take the next steps to supporting the adoption of secure wireless networking platforms -- at about one-fifth to one-tenth the previous cost of doing so."

Goulet notes that enterprise WLAN is part of Motorola's portfolio of wireless broadband solutions and services designed to complement and complete IP networks. Delivering IP coverage indoors and outdoors, the portfolio includes fixed broadband, mesh, broadband over powerline and enterprise WLAN solutions for private and public networks. Over the next few months, parent company and subsidiary will leverage Motorola's WLAN infrastructure and AirDefense's best-of-breed features to create entirely integrated network security offerings with gap-free security for all enterprise users. 

"The end result will be an entirely unified, integrated wireless platform that will ensure compliance with a variety of standards -- ranging from PCI to Sarbanes-Oxley and HIPAA," Goulet explains. "By further integrating WIPS security solutions into our WLAN infrastructure offerings, we will be making wireless synonymous with security and eliminating the last barriers to wireless network communication."

While the partnership focused primarily upon wireless opportunities in the retail and industrial verticals, the new integrated solutions will address the needs of all enterprise end users. Initiatives undertaken in line with the acquisition will also afford customers comprehensive wireless security regardless of their WLAN infrastructure, according to Mike Potts, former CEO of AirDefense.
"Having vendor-agnostic security is becoming increasingly critical as customers migrate to 802.11n, mesh networking and fixed-mobile convergence," adds David Thomas, head of product strategy at AirDefense. "Our development going forward is focused on that."

Goulet and Thomas deem channel partners' reaction to details of the companies' plans "extremely positive." In mid-September, Goulet visited a large VAR partner whose principals he claims were "very enthusiastic" about the benefits to be reaped from promoting a single, secure WIPS/WLAN option from a single source, rather than different components from multiple sources.
"They believe they will be better able to position the company as a security expert in the multiple verticals it serves," Goulet reports. Executives of the partner organization also noted that they anticipate a reduced cost to sale, and, in turn, the potential to bolster margins while eliminating integration issues. 
Similarly, during a conversation with executives of a major IT distributor two weeks ago, Goulet was told that the market is not only ripe for integrated networking solutions such as that to be touted by Motorola and AirDefense, but "headed in the unified direction." Although difficult economic times will not impede the adoption of wireless networking platforms, the distributor impressed upon Goulet the need for channel players to sharpen their competitive edge, using the cost effectiveness of the wireless networking/security solutions they provide as a lynchpin. "They see complete integration as the missing piece of the puzzle," he concludes.
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